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STORE MANAGEMENT
ASSISTANCE
STORE DESIGN
STAFF TRAINING
COMMERCIAL SUPPORT

Being part of Piazza Italia franchising network it is choosing to be part of
a successful company with a solid and strong structure well-known worldwide.
Bet on a winning team!

MORE THAN 350 STORES IN ITALY AND ABROAD
Info Franchising:
Ph.: +39 081 3123111 - Fax: +39 081 3123022
e-mail: info.franchising@piazzaitalia.it
www.piazzaitalia.it
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company
Piazza Italia company was born in 1993. Over the last few years it has become
one of the leading companies in the fashion clothing at affordable prices,
thanks to the initiative of three young entrepreneurs with a deep understanding
of retail and a vision towards the development in Italy of commercial centers
when only few would bet on them. Today Piazza Italia has a wide network of
stores with a presence on the main Italian City Squares (Piazza in Italian
language), and abroad. The dynamic, yet flexible, retail approach with an eye
on quality but mostly focussed on affordable prices, has gained a vast market
share and wide customer base.
VISION
Becoming the first choice in garment and clothing field for common people like
us who are: easy, responsible and happy.
Bringing our intelligent lifestyle concept worldwide.
MISSION
We believe that our dedication and passion for fashion retailing, together with
dynamism and efficiency of the company, will permit us to be distinguished as
one of the most competitive mainstream concepts on the market.
The focus on the satisfaction of customers’ needs will be our main target on
all selling channels.
International expansion and omnichannel strategy experience are our challange.
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The headquarters are located in Nola (Naples) at Interporto Campano, with an
area of 4.000 sqm. In the same area there is the central warehouse, with an
area of 36.000 sqm served by further 15.000 sqm of peripheral warehouse on the
whole domestic territory.
In 2017 figures have proved the success of PIAZZA ITALIA project:
290 stores in Italy
60 stores abroad
2.400 employees
Turnover 2017 of 530 ML euro with a forecast for 2018 of 550 ML.

4000
Headquarters sqm

36000
15000
Central warehouse

Peripheral warehouse

290
60
Stores in Italy

Stores abroad

2400
550ML
Employees

Turnover forecast for 2018

NAPOLI
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showroom
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format
The store concept is constantly updated. The development strategy focuses only
on top locations with high traffic. The layout of each location is studied
according to its size to guarantee product visibility; whereas the Fashion
stores utilizes a classic rectangular layout, the Store uses a “circular”
layout, while the Megastore is based on the Shop-in-Shop concept. Our focus is
that of conducting a preliminary selection of the location according to our
standards and experience. Our mission is to develop our company stores network
in main cities and commercial centers, and to develop at the same time our
Franchise network in Italy and abroad, offering a wide product mix based on
fashion and affordable prices.

The stores are clustered mainly on size:
Kids Store: created for small size locations from 150 to 200 sqm and entirely
dedicated to children.
Fashion Store: It is a format pointing to young customers fashion oriented from
300 to 400 sqm.
Store: developed on locations from 400 to 800 sqm with a focus on families,
with ladies’, men’s and kids’ products.
Megastore: our biggest format from 800 sqm on carries the full line with more
than 3.000 styles per season for ladies, men, kids and accessories.
The average sales/sqm is estimated from € 2.000 to € 3.000/sqm.

Kids

Fashion

Store

150 300 400
/ 200 mq

/ 400 mq

/ 800 mq

Megastore

800
/ 1200 mq
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devel
opment
Piazza Italia’s goal is to continue the opening of Company stores in main
commercial centers and cities as well as Franchise stores. The target for a
Company store site, is represented by City Centers and Commercial Centers with
Hypermarkets and commercial galleries with at least 25 stores, and a catchment
area of at least 70.000 inhabitants, in such cases the store will have an
area between 1.000 sqm and 2.500 sqm. The target for a Franchise store is
likewise a prime location but smaller than the Company store size. The ideal
size of a Franchise Store is actually comprised between 500 sqm and 800 sqm
with a catchment area of at least 20.000 inhabitants Piazza Italia will support
the Franchise partner during the start up stage with store design, visual and
managerial support. The strong commitment in the launch of the Franchising
formula has seen the opening of new stores abroad In a short period, becoming
in this way a well-established brand in the main countries. This branch of
the business is being further developed in Italy too with several stores to
be opened.

leved
tnempo

>> 25

>> 27

>>>>
2933

ITALY
290 stores

SLOVAKIA
2 stores

SAUDI ARABIA
13 stores

PHILIPPINES
1 store

ALBANIA
1 store

ESTONIA
1 store

GREECE
3 stores

SERBIA
1 store

LYBIA
2 stores

MALTA
2 stores

IRAN
5 stores

KOSOVO
4 stores

ROMANIA
1 store

UKRAINE
8 stores

TUNISIA
3 stores

CYPRUS
4 stores

MONTENEGRO
1 store

BOSNIA
2 stores

SYRIA
1 store

EGYPT
1 store

LEBANON
1 store

RUSSIA
e-commerce

commu
nication
The communication area, along with the several related projects, represents a
significant investment made by the company. As a Retail Leading Company, great
investments are being made to ensure a steady presence on magazines, newspapers,
social networks, web and e-commerce as well as outdoor. With the online shop just
a click will enable the customer to get Piazza Italia style at home.
“We are People” is the last advertising campaign launched by Piazza Italia
and it is meant to be a gift to ordinary people to whom the Company has
already dedicated the finest advertising campaigns. Ordinary people are the
unquestioned protagonist of this new millennium, though always connected to an
international “global village”.
Notwithstanding the above, Piazza Italia continues to believe in the strength of
people who work for the Company or customers who enter the stores everyday. Each
of them represents the Brand values such as goodwill, commitment and dedication.
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stores

